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Abstract- The study was conducted to analyze farmers’ buying behaviour of cumin seeds in Banaskantha district of Gujarat state. The primary data were collected
through personal interview with the help of an interview schedule. To fulfill the objectives of the study, 120 cumin growers were selected randomly from Tharad and
Kankrej talukas of Banaskantha district. It was found that farmers gave more preference to the quality and yield followed by price, timely availability and brand image
while purchasing cumin seeds. Farmers gave a more preference to the cost and availability of seeds while selection of seed dealer. About 40.00 per cent farmers
purchased cumin seeds from retailers’ shop. Nearly 70.00 per cent farmers purchased cumin seeds on cash payment. Relatives, dealers, demonstration and
newspaper were the major sources of information used by farmers for purchasing cumin seeds in the study area.
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Introduction

Agriculture is a dynamic unit where the free gifts of nature namely land, light, air,
temperature and rainfall, are integrated into single primary unit essential for
human beings as well as animals. Agriculture helps to meet the basic needs of
human beings and their civilization by providing food, clothing, shelters, medicine
and recreation.

Coloured aromatic spice. Cumin is the seed of a small umbelliferous plant. The
seed is uniformly elliptical and deeply furrowed. The seeds come as paired or
separate carpels, and are 3-6 mm long [1].

India is the largest producer of cumin followed by Turkey, Syria and Iran. It is also
produced in very small quantities in countries like Pakistan, Egypt, Afghanistan
and Chile. Rajasthan and Gujarat states together contribute more than 95.00 per
cent of total country’s cumin production and the rest is contributed by Himachal
pradesh, Uttar Pradesh and Andhra Pradesh. Gujarat is the largest producer of
cumin seeds contributing about 70.00 per cent of the country's total production,
followed by Rajasthan(3].

Consumer buying behaviour is the total sum of a consumer's attitudes,
preferences, intentions and decisions regarding the consumer's behaviour in the
marketplace when purchasing the product or service. The study of consumer
behaviour draws upon social science disciplines of anthropology, psychology,
sociology and economics.

Objective:
To analyze the farmers’ buying behaviour of cumin seeds

Materials and Methods
As per the objectives of the study, purposive and simple random sampling

technique was adopted. At the first stage Tharad and Kankrej talukas of
Banaskantha district of Gujarat state were selected for the present study. From
each taluka 6 villages were selected randomly. From each village, 10 farmers
were interviewed personally for the present study.

Primary data were collected through personal interview with the help of interview
schedule. Interview schedule was prepared with help of experts and scientists of
Sardarkrushinagar Dantiwada Agricultural University and secondary data were
collected from the journals, research papers, Agriculture department of
government of Gujarat and authentic websites.

The statistical tools such as frequency and percentage were used for research
study.

Results and Discussion

Farmers’ buying behaviour of cumin seeds

Factors considered by the farmers in purchasing cumin seeds

The data regarding factors considered by the farmers in purchasing cumin seeds
are presented in [Table-1]. It reveals that 86.70 per cent, 79.20 per cent, 50.80 per
cent, 45.80 per cent and 34.20 per cent of farmers highly considered quality, yield,
brand image, timely availability and price respectively while purchasing cumin
seeds. On the other hand, 49.20 per cent and 47.50 per cent farmers moderately
considered timely availability and price respectively. It was further observed that
18.30 per cent and 7.50 per cent farmers less considered price and brand image
respectively while purchasing cumin seeds. These results arein conformity with
the finding of Bansal et. al. (2013) [2].

Sources of information
The data in [Table-2] reveals that most of the farmers got information from the
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relatives (79.20%) and dealer's recommendations (67.50%) as followed by
product demonstration (55.80%), newspaper (55.00%), television (47.50%), wall

painting (35.80%), posters (27.50%), agri-fairs (21.60%), booklets (18.30%) and
radio (12.50%).

Highly considered

Table-1 Factors considered by the farmers in purchasing cumin seeds(n=120)

Moderately considered £

Considered
1 Quality 104 86.70 15 12.50 01 00.80
2 Price 4 34.20 57 47.50 22 18.30
3 Timely availability 55 45.80 59 49.20 06 05.00
4 Yield 95 79.20 19 15.80 06 05.00
5 Brand image 61 50.80 50 4.70 09 07.50

Table-2 Sources of information utilized by farmers in purchasing cumin seeds(n=120)
\ No

Particulars s

Frequency Per cent \ Frequency Per cent
1 News paper 66 55.00 54 45.00 4
2 Tele vision 57 47.50 63 52.50 5
3 Radio 15 12.50 105 87.50 10
4 Agri fairs 26 21.60 % 78.30 8
5 Posters 33 271,50 87 72.50 7
6 Dealers 81 67.50 39 3250 2
7 Demonstration 67 55.80 53 44.20 3
8 Booklets 22 18.30 %8 81.70 9
9 Wall painting 43 35.80 7 64.20 6
10 Relatives 95 79.20 25 20.80 1

Factors considered by the farmers in selection of seed dealer

Table-3 Factors considered by the farmers in selection of seed dealer(n=120)

. Highly considered Moderately considered Less considered
Particulars __ NModerately co

Fre. |  Per. Fre. Per. Fre. Per.
1 Cost 75 62.50 37 30.80 8 06.70
2 Distance 4 34.16 62 51.67 17 1417
3 Relation with seed dealers 35 29.20 40 33.30 45 37.50
4 Availability 85 70.80 29 24.20 6 05.00
5 Goodwill of Supplier 66 55.00 39 32.50 15 12.50

[Table-3] represents the factors considered by the farmers in selection of seed
dealer. It reveals that 70.80 per cent, 62.50 per cent, 55.00 per cent and 34.16 per
cent farmers highly considered availability, cost, goodwill of supplier and distance
respectively in selection of seed dealer. It was further observed that 51.67 per
cent farmers moderately considered distance while selection of seed dealer
whereas, relation with seed dealers, goodwill of supplier and cost considered
moderately by 33.30 per cent, 32.50 per cent and 30.80 per cent farmers
respectively. Further, 37.50 per cent farmers less considered relation with seed
dealers followed by distance (14.17%) and goodwill of supplier (12.50%) in
selection of seed dealer.

Mode of payment made by farmers in purchasing cumin seeds

Table-4 Mode of payment for purchasing cumin seed(n=120)

Sr. No. Particular No. Per cent \
1 By Cash 89 74.20
2 By Credit 31 25.80
Total 120 100.00

The data in [Table-4] reveals that majority of the farmers (74.20%) purchased
cumin seeds on cash payment followed by 25.80 per cent farmers who purchased
cumin seeds on credit.

Conclusion

From the entire study, it can be concluded that cumin is a major spice crop in the
Banaskantha district. Farmers gave more preference to the quality and yield.
Relatives, dealers, demonstration and newspaper were the major sources of
information used by the farmers for purchasing cumin seeds. Farmers highly
considered availability and cost factors in selection of seed dealer. Nearly 70.00

per cent farmers purchased cumin seeds on cash payment.

Suggestions

In the study area, it was found that the farmers were most focusing on quality and
yield rather than price and other factors. Therefore, to sustain in the market
companies have to improve the quality of product for positive result.

Most of farmers selected dealers/retailers on the basis of availability of cumin
seeds and dealers faced constraint of demand and supply gap, so company
should provide seed timely to seed dealersiretailers
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